
2009 Event Schedule
Ostrich Festival
March 13-15 (2010 -March 11-14)
Chandler, AZ (Phoenix)
Tumbleweed Park

Bossier City/State Fair
May 15-25
Bossier City, LA
Louisiana Downs

Richmond Fair*
July 17-26
Richmond, VA 
Richmond Raceway Complex

Tupelo Fair*
August 28-Sept 7
Tupelo, MS
BankcorpSouth Arena

Delta Fair and Music Festival
September 4-13
Memphis, TN
Agricenter International

Alabama State Fair*
September 18-27
Birmingham, AL
Birmingham Amphitheater 

Middle Tennessee State Fair
October 16-25
Murfreesboro/Nashville

Austin State Fair
October 23 ςNovember 1
Austin, TX
Travis County Expo Center 

*Produced by Jeff Klayman:    Director of Sponsorship Sales     901-867-7007     Jeff@UniversalFairs.com



Ostrich Festival
March 13-15, 2009

Austin Fair
Oct 23-Nov 1, 2009

Richmond  

Fair
July 17-26, 2009

Middle TN State 

Fair
Oct 16-25, 2009

Delta Fair
Sept 4-13, 2009

Tupelo Fair
Aug 28-Sept 7, 2009

Alabama State Fair
Sept 18-27, 2009

Bossier City 

State Fair
(Shreveport, LA)

May 15-25, 2009

Serving over 900,000 people in 7 states



Ostrich Festival
March 13-25
Phoenix (Chandler), AZ
Tumbleweed Park
Attendance: 75,000

Estimated 
Attendance for 
each of the 
2009 Events:

Richmond Fair
July 17-28
Richmond, VA
Richmond Raceway
Attendance: 150,000

Tupelo Fair
August 28-September 7
Tupelo, MS
BankcorpSouth Arena
Attendance: 60,000

Alabama State Fair
September 18-27
Birmingham, AL
Verizon Wireless Music Ctr 
Attendance: 180,000

Middle TN State Fair
October 16-25
Nashville-Murfreesboro, TN
TN Miller Coliseum
Attendance: 55,000

Austin Fair
October 23 ςNovember 1
Austin, TX
Travis County Expo Center
Attendance: 75,000

Bossier City State Fair
May 15-25
Shreveport-Bossier City, LA
Louisiana Downs
Attendance: 80,000

Delta Fair and Music Festival
September 4-13
Memphis, TN
Agricenter International
Attendance: 275,000



ά/ƻƳǇŀƴƛŜǎ ǊŜŀƭƛȊŜ ǘƘŜȅ Ŏŀƴ 
define their brands by having 

consumers touch, feel and 
ǳƴŘŜǊǎǘŀƴŘ ǘƘŜƳΣέ  

Brad Nierenberg, CEO of RedPeg 
Marketing. Promo Magazine Jan08

Universal Fairs offers a unique opportunity to become 

involved in safe and positive family experiences.  

More than 900,000 people will pass through our gates, ready 

to be entertained at each of our prime locations featuring a 

World Class Midway and major acts on our entertainment 

stages. 

Each of the Universal Fairs events has its own unique 

elements to reflect the qualities of each market.  

Our attention to the details and focus on traditional and local 

acts ensure that the experience for our guests and sponsors 

will be very positive.  

We will be targeting a broad spectrum of people, including 

the most affluent markets with a combined advertising and 

promotional support in excess of $1 million dollars. 



Overview and ñGreenò efforts:
Nearly 1 Million people will pass through our gates, ready to be entertained at each of 

our prime locations featuring World Class Midways, musical entertainment, 

concessions and exhibitors. 

Our events are designed to help the local economy as people stay close to home, 

and provide affordable, recession-proof alternatives to the expensive family 

travel/vacations.  

We understand the impact that ñgreenò efforts at our events can make in the 

communities we serve.  The combined attendance at our events is comparable to 

reaching the entire population of Rhode Island.*2006 estimates: US Census Bureau

Our events will be targeting green education and action in many ways:  

As the promoter , we will be increasing the recycling of our waste, we will be 

utilizing different practices to conserve energy or make use of alternative fuels 

for our generators.

The attendees will find ñgreenò exhibit areas, demonstrations, and educational 

information to bring into their own lives.  Specialized exhibits can be included for 

agriculture and agri-business.

A survey by Information Resources Inc. found that 70% of Americans are more likely 

to support companies that are mindful of their impact on the environment and society. 

The survey predicted the market for sustainable products would grow to $410 billion by 

2010, nearly double its 2005 level.  (USA Today, Jan 28, 2009)

Showcasing our dedication to improving the communities we serve our President, 

Mark Lovell helped to create the non-profit organization ñClean Memphisò to restore the 

city to itôs status as the Nationôs Cleanest City, an award the city had previously held 5 

times.

ñClean Memphisò and Director Janet Boscarino have already been recognized  for 

their efforts, sited in the Dec. 28, 2008 ñThe Commercial Appealò as one of the 12 

people who made a difference in 2008.

History:

The 2007 ñDelta Fair and 

Music Festivalò was the first 

event for Universal Fairs, 

created to bring a safe, fun, 

family event to the 

community.

2008 marked a large 

expansion with the 

production of six additional 

events in Colorado Springs, 

Birmingham, Tupelo, 

Nashville, Murfreesboro, and 

Austin.

In 2009, we will add three 

events with the newly 

acquired production rights to 

the 21stAnnual ñOstrich 

Festivalò in Phoenix, and two 

newly created fairs in: 

Bossier City, LA, and 

Richmond, VA. 


